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ABOUT ME
Hi! I’m Nicolas Gibson, a senior working on earning my B.S. in Web Design & Engineering at Santa Clara University.

I am passionate about combining graphic design & programming into seamless user experiences for your users. 
I have worked in UI/UX development, brand identity overhauls, team management, and leadership roles for 
several educational and recreational organizations.
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01		  Stag & Fawn is a branding project for a conceptual woodworking company, a father-and-son small business 
offering handcrafted wooden goods and furniture. Made in Illustrator and Photoshop in ARTS 75 with the class 
theme “Nature’s Palette”.

LOGO DESIGN



01		  Further mockups for Stag & Fawn. Previous renditions of the brand included the name “Double Deer”, 
which was used in a later project.



02		  In November 2022, Nicolas Gibson designed the new logo for SCU A Cappella, an organization with 4 a 
cappella groups on campus. Designed in Illustrator, this logo went through several revisions (left) before the final 
product (right). The bright yellow captures the joy of singing, whilst complementing the modern geometric style.



03		  During the summer of 2023, after becoming Publicity Chair for Vocalicious, one of SCU’s a cappella groups, 
Nicolas Gibson designed their new logo in multiple variations and colors. Along with this logo, he designed a full 
design guide and color scheme. Vocalicious was very happy to receive a new logo after years with an outdated one.



01		  As Publicity Chair for Vocalicious (SCU A Cappella group), Nicolas designed many social media posts in 
accordance with the new design guide. These include visually appealing announcements, member introductions, 
performance highlights, edited video content, and a program for the 23-24 Vocalicious Concert.

SOCIAL MEDIA & BRANDING



01		  Further examples of Instagram post content.



01		  Alongside instagram content, Nicolas Gibson also manages the Vocalicious YouTube channel, largely 
focused on edited performance showcases. https://www.youtube.com/@vocaliciousscu2448

https://www.youtube.com/@vocaliciousscu2448


01		  Nicolas Gibson also manages Vocalicious merchandise. He has updated the designs and added new items 
to the catalog annually. Merchandise includes hats, t-shirts, sweaters, hoodies, stickers, and tote bags. These items 
give Vocalicious a sense of professionalism and team spirit during practices and performances.



02		  As the Secretary / Web Manager for SCU Shotokan Karate, Nicolas Gibson oversees their website and 
Instagram. Below are two announcement posts made in accordance with brand guidelines, with content targeted 
towards students interested in karate.



WEBSITE DESIGN 01		  A website visualization for Vocalicious, the SCU A Cappella group. Made for ARTS 177 in Illustrator (& 1 page 
made with HTML/CSS). Designed to store info about Vocalicious, including media, member profiles, a summary of 
Vocalicious, and providing incentivization to join the team. Wireframes were used for planning as well. (right)



02		  The official Vocalicious website made in Summer 2025 with HTML and TailwindCSS. Based upon a previous 
visualization made during ARTS 177. Follows Vocalicious branding guidelines, and continually updated with media, 
members, and new details about Vocalicious. https://webpages.scu.edu/ftp/Vocalicious/

https://webpages.scu.edu/ftp/Vocalicious/


03		  A website visualization for The Salvation Army, a Christian social service and outreach organization. Made 
during ARTS 177 in Illustrator. The brand needed a brand refresh, which was achieved with an updated color scheme, 
a unique shield motif, and clearer layouts. Website map & wireframes were used during the planning phase. (right)



04		  DoubleDeer is a branding & app design project for a conceptual “hiking buddy” app. The name was originally 
made for an earlier project in ARTS 75, and used for a later one.  Features include a “Tinder-esque” matchmaking 
system to connect people for outdoor trips, personal profiles, trip planning. Logo & app screens made in Illustrator.



05		  Through SCU’s Frugal Innovation Hub, Nicolas Gibson manages several Terminalfour (T4) webpages. Both 
the Global Digital Transformation Clinic (left) & NicaAgua (right) pages required new images & better structure for 
showing recent projects. An infographic for NicaAgua was also made to convey information to a wider audience.

https://www.scu.edu/engineering/labs--research/labs/frugal-innovation-
hub/global-digital-transformation-clinic/

https://www.scu.edu/engineering/labs--research/labs/frugal-innovation-hub/water-climate-lab/central-america/forecasting-app/

https://www.scu.edu/engineering/labs--research/labs/frugal-innovation-hub/global-digital-transformation-clinic/
https://www.scu.edu/engineering/labs--research/labs/frugal-innovation-hub/global-digital-transformation-clinic/
https://www.scu.edu/engineering/labs--research/labs/frugal-innovation-hub/water-climate-lab/central-america/forecasting-app/


06		  Nicolas Gibson redesigned the website for the Latin American branch & Brazilian branch of the Frugal 
Innovation Hub. The website now features more consistent and clear sections, contact form functionality using 
SMTPMailer, updated event announcements, and an additional page for subscribing to the Brazilian branch news.

https://redinnovacionfrugal.lat/rebrif.phphttps://redinnovacionfrugal.lat/index.php

https://redinnovacionfrugal.lat/rebrif.php
https://redinnovacionfrugal.lat/index.php


07		  In a team of three, Nicolas Gibson helped design a full app visualization for the company Equation2Success 
through SCU’s Frugal Innovation Hub. It was designed as a way to report social problems, such as bullying or 
discrimination, on school campuses. Developed in Figma, & consistently updated based on feedback from EQ2S.

Alongside the app, an Equation2Success App Demo Video was created.

https://www.youtube.com/watch?v=12bXEj_4dM8


08		  NICGIB is the personal brand and portfolio website of Nicolas Gibson. Moved from Glitch to Github in 
December 2019, it acts as a repository of all his work. Made from scratch using HTML, CSS, & Javascript.
https://nicgib.github.io/

https://nicgib.github.io/


Print Design 01		  Page designs made for The Redwood Yearbook, SCU’s official yearbook. Nicolas Gibson has been on The 
Redwood’s design team since 2022, continuing his work on the highschool yearbook team since 2019, and makes 
5-6 spreads a quarter with InDesign and Photoshop. Each spread is reviewed & revised several times before approval.

The Redwood Yearbook’s 2025 theme: “Align”

https://www.instagram.com/p/DJhhhZbTR4A/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
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